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Executive Summary 

“WANDA gives you the chance  
to be inspired by other women,  
to know you are not alone  
in your struggles and to gain  
the skills and confidence  
to be successful in life and career.”  
 – Sharyl Christine Weinshilboum, 

2016 WANDA Graduate

WANDA’S IMPACT

OvER $820,000 
SAvED/INvESTED

Overall retention rate 85% 
which is higher than comparable 
savings programs in the area.

EvAluATION  
HIgHlIgHTS

Average annual income increase 
up to $14,000 after first year in 
program

Average credit score increase 
of 100 points after first year in 
program

Saving average of $200 to 
$15,000 each year

Savings average of $2,500+ 
above the match

43 EDuCATION 
fOR SElf
32 EDuCATION 
fOR CHIlD

11 HOMES

11 SMAll 
buSINESSES

50 RETIREMENTS

113 clients have 
invested in assets 
(some have multiple 
investments), including:

Since its inception in 2007, the 
Women’s Achievement Network and 
Development Alliance (WANDA) has 
served over 200 single mothers in 
San Mateo and Santa Clara Counties, 
providing them with a path towards 
self-sufficiency and a springboard for 
success through a three-year program 
focused on “Education, Equity, and 
Empowerment.”

Supporting single mothers has never 
been more critical. Statistics show that 
in the US, one quarter of all children are 
raised by single moms with a poverty 
rate of 40%, 5 times more than their 
married counterparts. Housing costs 
can approach 50% and childcare costs 
range between 32-40%. Low income 
moms’ wages average $0.78 compared 
to each dollar a man earns. In California, 
one third of all single moms live in 
poverty. Considering these statistics, 
supporting programs targeting social 
mobility among single mothers has a 
huge effect on alleviating the poverty 
crisis.

Through WANDA’s program, single 
mothers have the opportunity to improve 
their livelihood and create a better 
future for their families. Each participant 
receives in-depth training in financial 
management in order to build a solid 

and sustainable financial base for her 
and her children. The knowledge can 
help her advocate for herself both 
professionally and personally. WANDA 
has built a donor fund that provides 
program participants with a 2:1 matched 
savings that must be used for investing 
in at least one of several life-changing 
assets such as education for herself 
and/or her children, first-time home 
purchase or for retirement savings.

During the past nine years, WANDA has 
clearly demonstrated positive impact. 
Through WANDA, women have built 
a foundation that supports them by 
providing key connections that ensure 
their success in the long-term. In terms 
of behavioral economics, evaluation 
results suggest that the WANDA 
model has significantly impacted the 
participants’ self-efficacy.

To ensure that WANDA’s program 
continues to thrive, our strategic plan 
focuses on the standardization of 
the program and development of key 
partnerships during 2015-2018. The 
next iteration of the strategic plan will 
focus on deepening our infrastructure 
partnerships, program enhancements for 
years 2-3, technological supports, and 
the feasibility for replication and scale. 

(continued)



Operating Budget $350,000
Program Budget $223,512

Breaking the cycle of poverty one single mother at a time.

WANDA accomplished many goals this past 
year including the following:

1. Fully articulated five year  
strategic plan

2. Published curriculum guide grounded in 
financial literacy, career advancement,  
and life skills training 

3. Improved impact metrics tied directly to the 
learning objectives outlined in our curriculum 
and matched savings outcomes

4. Partnership expansion including new funding 
supporters, recruitment agencies,  
enhanced program services, and 
technological development

5. Complete oversight of the formerly 
outsourced recruitment and matched savings 
process

A key collaboration for WANDA is our newly 
forming partnership with Mid Peninsula Housing 
which provides affordable housing to low income 
residents. In 2017, we will move our program to 
the City of San Mateo.

Client Demographics
• Average age is 38 years old, ranging between 

22-63 years old

• Roughly 80% of  WANDA women  
are persons of color

• 50% of our WANDA moms support 1 child 
financially, almost 30% support 2 children, and 
just less than 20% support 3 or 4 children

WANDA’S fINANCIAl SuMMARY
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